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What defines a “best in class” card program?  Companies like yours have discovered how to reduce administrative costs, improve spending control and increase efficiencies through optimized card spending.  They have identified strategies for goal setting, innovative ways to broaden spending, and implemented card program control strategies to increase card spend.

Join us for a session as we explore how to supercharge your card program.

At the end of this session, participants will learn:

1. How to drive data to tactics

2. Best in Class company tips for a successful card program

3. Best Practices to enhance their card program
Ed Johnson has been with Bank of America for 10 years and has worked in sales and relationship management in both the banking and marketing industries for over 20 years. As the Product Delivery Manager for Card Payments and Merchant Services for the Pacific Northwest, he leads a team of card and merchant professionals dedicated to meeting the sales and account management needs of our valued clients in areas of card payments, electronic payables, travel & entertainment, technology integration and merchant acquiring.  Core to the client work of Ed and his card and merchant teams is an understanding of critical to quality benchmarks and helping clients reach their internal financial goals through use of Bank of America card and merchant product solutions.  

Ed is a graduate of the University of Washington and is based in Seattle, Washington.
